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Designing seamless journeys and
standout visuals across web, product,
and marketing.

I'm Reah, a Creative UI/UX Designer with 5 years of experience turning
complex ideas into clean and user-first designs from websites and
products to marketing where visuals and usability connect.




Services

Product Design Web Design [nfographics

Display Ads Social Media
Banners



Work Experience

Gleent Inc. Prosperna Philippines Inc. Spiralytics Inc.

Team Leader - R&D Web Designer Senior UI/UX Web Designer
2018 - 2021 2021 - 2022 2022 - Present



Makimatch - Mobile App

Reducing decision fatigue for busy sushi diners

Product Design

Novamatch - Dashboard Design

. Boosting productivity with a clean dashboard



Reducing decision
fatigue for busy
sushi diners

MK T
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Makimatch - Mobile App - Product Design




The Challenge

Sushi menus can be overwhelming with unfamiliar names and have a
wide variety of options especially for new customers or those with
dietary preferences.

Glossary

The Goal

Design a sushi menu preview app that helps users quickly choose dishes Nigiri
through clear visuals, descriptions, and smart filters based on their © At
preference and dietary restrictions.

3 Maki
Sushi rolls with rice and fillings
wrapped in seaweed (nori).

Sushi Types A

Sashimi

Deliverables Tool

Thin slices of raw fish or seafood
served without rice.

« User Personas * Figma

« User Journey Map w Specialty Rolls

Creative rolls with premium or cooked

° S|te Map ingredients, sauces, and toppings.
 Wireframes
e Branding
: : Cooking Terms W
 Final Design
Allergen Info v

Makimatch - Mobile App - Product Design



Thought Process

User Personas
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Age:
Education:
Hometown:
Family:

Occupatiun:

Cherry Lee

24 years old
Marketing

Metro Manila
Lives with Partner

Marketing Associate

“Pick something unique with clear expectations”

Goals Frustrations
* Quickly choose something she’ll * Gets overwhelmed by too many
enjoy without overthinking, options and unfamiliar terms.
* Discover “safe but interesting” * Wishes menus had clear photos,
sushi picks categories, and trusted
suggestions.
* DPrefers places and apps thar
clearly label allergens or offer * Most sushi menus don’t clearly
safe alternatives. indicate allergens or alternative
options.

Cherry Lee is a 29-year-old Marketing Associate who enjoys trying new
cuisines. While she’s curious about sushi, she often feels overwhelmed by
too many options and unfamiliar terms. Cherry wants a quick, easy way to
pick something she'll enjoy without second-guessing—ideally through an
app with clear photos, helpful categories, and trusted suggestions that

match her mood.

Makimatch - Mobile App - Product Design

Tuz

ars old

1ess Administration
1 City

ied with 2 kids

anal Sales Manager

“To enjoy food without worrying if it’s safe”

Goals Frustrations
*+ Feel safe and confident when * Most sushi menus don’t clearly
browsing sushi menus. indicate allergens or alternative
options.
* Easily identify seafood-free
options (ﬁ.g., tamago rolls, * Worried about cross-
veggie sushi), contamination or hidden

seafood ingredients (like fish
* Avoid the awkwardness of sauce).
asking statt detailed questions

abour ingredients.

Ethan Cruz is a 45-year-old regional sales manager and a family man who
enjoys dining out but has a seafood allergy that makes ordering sushi
challenging. He wants to feel confident choosing sate, seafood-free options
without needing to ask detailed questions or risk accidental exposure.
However, unclear menu labeling and the fear of hidden ingredients often

leave him hesitant or aw}iding sushi altngrzthf:r.



Thought Process

User Journey Maps

Persona: Cherry Lee

Persona: Ethan Cruz

Goal: To c-nnfidt:nﬂ}r order seafood-free sushi without worrying about a|1urg::n$ and m?r_}id'ing the need to ask staff about every ingrcdi-ﬁ:nt.

Enters the restaurant
and is gn:-::tt'd b}' the

Scans the menu for Asks the waiter about Selects a seafood-free Enjoys meal without

Action

Goal: To quickl_}r choose a dish that matches her mood and di::tar:u' Pl'ﬂf“t:l'l::‘t'lc{fs without ﬁ:t::ling overwhelmed or ﬁtcr:md—gm:ssing.

Acrtion

Task List

Fm:ling Adjectiw:

Improvement
Opportunities

Makimatch - Mobile App - Product Design

Enters the restaurant
and is gr::-::h:d b}r the
host.

- Greeted by the host.

- Led to a table,

Excited, Slightly
Overwhelmed

Host can provide an
overview of the menu

and its organization.

Scans the menu for
options,

- Browse through
categories or chef’s

.qpef:ials.-

Overwhelmed,

Curious

- Organize menu into
clear categories with
images and

descri ptions.

Asks the waiter for
suggestions based on

her preterences.

- Inquire about dishes
that match her mood.
- Ask abour
ingredient derails.

Slightly Anxious,
Relieved

- Wairer can offer
personalized
recommendations

based on her

preferences.

Chooses a dish based

on the

recommendations.

- Confirm choice and

|:||.q.-:~e order,

Confident, Still

Unsure

- Whaiter can confirm
the dish matches her

preferences.

Enjoys her meal

- Taste and evaluate
the dish.
- Enjoy the food.

Sarisfied, Reassured

- Ensure meal marches
the description and
meets her

expec rations.

host.

- Greeted by the host.

« Led to a table.

‘autious, Reassured

Mention allergen-
ritndi:.' options L'nr]:,-r

o put Ethan at ease.

seafood-free options.

- Look for allergen-
friendly choices.

- Scan for clear
labeling.

Anxious, I—Inpeﬁll

- Clearly label
seafood-free options
and provide visual

aids.

safe options,

- Ask abour safe

'L;jgn:r:li{,'n[i_

Relieved, Slightly

Anxious

- Wairer can provide
detailed information
and confirm safe

nptmns.

dish.

- Confirm dish
selection.

- Place order.

Confident, Slightly

Hesitant

- Ensure clear allergen
labeling and
contirmation from
the wairstaft.

iSSUes,

- Taste the dish and
enjoy it.

-Confirm
satisfaction.

Sarisfied, Reassured

- Double-check
'Lngrl:djt.'nts Lo énsure
it meets his allergy

rc-:.]uirn:mtnts.



Thought Process

Somarch
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Makimatch App Sitemap @

Safe Picks

Home

Glossary

(uick Filters By Category

Dish Cards

By Allergen

Dish Details By Price

Makimatch - Mobile App - Product Design

Wireframes
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Mood board and Inspiration
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*the goal was to achieve a clean, simple, and clear app
that represents a sushi restaurant without the fuss

Makimatch - Mobile App - Product Design



Building the Brand

colors: Orange, gray, white
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Final Design

< Order Tracking

Order Progress

~oil i reparing Hoody

PR Mrakl
MELTCH M TCH { Menultem Your Cart

Q) Search W Filter L (, Search W Filter L Cine In Delivery Pickup

. Salmon Maki

Current Location

Maki Rolls ¢ Safe Picks

Tuna Migiri

Table Reserved o

Salmon Maki Cucumber Maki Avocado Maki Tamago Migiri Table 1 »

Php 220/set (6 pcs) Fhp 260/set (& pos) Php 250/set (6 pcs) Php 120/set (2 pes) :
Full Name John Doe &

(8) () () (o) @) o |
i - Salmon Maki Add to Cart Phone Mumber 0916 123 4567 :
" 07/17/2025 :

M - 3 % S J A i 29
HFhp 220758l (b pcs) Lata

;= N e,
i-w'l |3fa': Time 2:00PM I
L ]

Fresh salmeon slices rolled in seasoned rice and Humberol ausets B
seaweed, delivering a clean, rich flavor with
every bita, Subtoto Php 520,00

Service Fee (12%) Php 18.00 See full details Arriving in Esl O ming

Ebi Tempura Maki Spicy Tuna Maki Allergen Info |
: e : . Total Php 538.00
Php 240/set (6 pes)  Php 230/s8t (6 pes) Teriyaki ChickenRull . Gucimber Moki i, 5 Back to Manu
6 ; Order #A12BC Php 538.00

o "= Php 220/set (6 pocs) Fhp 25058t (& pcs) - - -

{ | I I ) _I‘P L} % [ g I b i‘ & o e

2 () ¥/ e) —~ . ({7) Seafood (v@) Soy
(o) (8 () e’ Proceed to Checkout Delivery & (tem:

i e John Doe ful 7, 2025 - 5:59PM

Solmon Maoki

% % 8 B % % 8 B % ¥ 8 B X B 8 B X B 8 B .

- Tuna Migeri Phe 300,00

Makimatch - Mobile App - Product Design
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The Challenge NOVATRACK Q Searh

Managing several projects can quickly become overwhelming without

.. : C. . [0 Dashboard
a clear, minimal interface that prioritizes focus and task clarity.

g2 Welcome, Giselle!
.
= “Small steps today lead to big wins tomorrow. £

Tasklist Overview

The Goal

Design a clean, and modern dashboard for daily productivity tracking
that presents real-time data for tasks, time logs, project progress, and
goals.

Design landing page mockup
Create user persona profiles

Prototype mabile app interface

A A - . —
~"  Analytics

Revamp e-commerce product page

| Develop wireframes for dashboard

{0} Settings

Design infographics for marketing
campaign

Deliverables Tool

* Mood board « Figma
* Wireframe
 Final Design

- Conduct usability testing for new feature

Organize design assets in Figma

Productivity this week

Novatrack - Dashboard design - Product Design




Thought Process

Mood Board

Wireframe

[P

mdr

LA

Novatrack

LOGO

Dashboard
Tasks

Time Tracker
Projects
Analytics

settings

Logout

Welcome, Reah!

“Small steps today lead to big wins tomorrow. Stay focused—you're building momentum.”

Today's Task

Design landing page mockup

| write case study draft for NovaTrack project

Update productivity stats for April

Project Overview

Track progress across your active projects.

Landing Page Revamp

Status: In Progress 76 JE
Deadline: May 30, 2025

Review client feedback for Portfolio vZ

Status: Complated 1 OD %

Deadline: May 3, 2025

Update productivity stats for April

0,
Status: Delayed 4 5 ../I.;
Deadiine: May 15, 2025

Monthly Goals

Keep the momentum going.

32/40h

Log 40 hours of
focused work

| Review client feedback for Portfolio v2

Sync with developer on dashboard API

Time Tracker
Stay focused. Log your work in real time.

Task: | Design landing page mockup -

00:42:17

PALUSE STOP

Productivity This Week

Analyze your habits and adjust for better focus,

5 @

4 a

3 &

2 @

1 ®
Man Tue Wed Thu Fri

Tracked Hours @ Task completed

22130 tasks 2/3 projects
Complete 30 tasks Finish 3 major projects



NOVATRACK

Final Design

fd Dashboard
e

LI
-
"

Welcome, Giselle!

"Small steps today lead to big wins tomorrow. Stay focused—you're building momentum.”

[}

& -

Tasklist Overview Time Tracker Projects Overview )
(8 Time Tracker

Design landing page mockup , ’ .
b s Task: Prototype mobile app ~ Makimatch Mobile App

B Projects Create user persona profiles Status:  In Progress 81 0

Deadline: Jun 15, 2025
Prototype mobile app interface 0 0 . 4 b 1
@ 2 & ;

Revamp e-commerce product page Flowerpower Mobile App

E— 0
| Develop wireframes for dashboard m . SToP | Status: SRS 76/6

Deadline: Jun 3, 2025

~"  Analytics

NOVATRACK

Design infographics for marketing
campaign

NOVATRACK Project: Makimatch Look4Me Website and App

sy Conduct usability testing for new feature Total time logged: 3h12m Status: Completed 1 00%
i Dashboand 5 O .

<o

. . - . Deadline: Jun 15, 2025 Deadline: May 30, 2025
Organize design assets in Figma

Tasklist Overview

Task Productivity this week Monthly Goals

90% 25%

36/40h 5/20 tasks

Complete 40 hours Complete 20 tasks

Productivity this week

80%

/3 projects

Finish 3 major projects Finish & design lessons

[= Logout

Novatrack - Dashboard design - Product Design



Shegerian & Associates

Designing a coherent, modern website for legal services

Herbal Anchor

Web DeSI gn »  (Crafting an on-brand landing page for a new

supplement brand

EPSON

Making product promotion seamless across inboxes



Designing a coherent,
modern website for
legal services

Shegerian & Associates

Shegerian & Associates




The Cha]lenge Shegerian & Associates

The Original Website |aCked Visual Clarity modern deSign and a PRACTICE AREAS WHOWE ARE RESULTS MNEWS LOCATIONS ATTORMEY REFFERALS
user-friendly structure, making it difficult for users to navigate
and understand the firm'’s services.

BILLIONS RECOVERED
The Goal FOR OUR CLIENTS

Redesign the website to build trust, improve usability, and clearly e s

. . . . 8% Success Rate & Record Employment Verdicts
communicate the firm’s legal expertise across key pages like the
homepage, about, contact, and more.

Deliverables Tool 1 Pt e e

We work on a contingency basis, so we will not charge you a

e Final Desi gns e Adobe XD penny unless we take your case and win a settlement or a

verdict, so that legal representation is affordable for everyone,

o Flgma SIGN UP FOR Y(

Get yours

FULL NAME

CALIFORNIA'S MOST SUCCESSFUL
EMPLOYMENT LAW FIRM LOCATIORE
Shegerian & Associates - Brand Website Design - Web Design e

SLIBEMIT
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Shegerian & Associates

CALL US 247! (332) 239-2305 ESPANOL ‘
GET YOUR FREE EVALUATION

Shegerian £ Associates
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FREE EVALUATION

BILLIONS RECOVERED T

FOR OUR CLIENTS | f + =

Les Angeles California Employment Lawyer | i
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THE NATION'S MOST SUCCESSFUL

EMPLOYMENT LAW FIRM

RECORD BREAKING VERDICTS AND SETTLEMENTS

$165.4

in December 2021, Carmey . Shegerian and Shegerian £ Asscoiates cbtained a record-breaking 5766, 400,000 werdict
after just 30 minwtes of deliberation by the jury on behalll of our clisnt Andrew Fudnichi. This verdict is among the
et of bw kird im Lo s Angeles and Calfonnls Metary

M[LLIDH | After 57 years of dewoted and decorated service, Andnew Rudreck wag moxplicaily fired wicthin monthe of hes
] . Empleymant | anticipated testirvony = a FEHA case [ Contes w. Formers]. The Jury agreed and awarded £5.4M in compenaatory
Werdict

$33.5

damages and & slaggering punitive demages award of S150M sgainsil Farmers Insurance Exchangs ard Farmars
Groap inc.

$§31.1 $26.1 $21.7 $16.6

BILLIONS RECOVERED
FOR OUR CLIENTS

Los Angeles California Employment Lawyer

98% Success Rate & Record Employment Verdicts

GET YOUR FREE EVALUATION

No Fees Unless WE WIN

Wework on a contingency basis, so wie will not charge you a
penny unless we take your case and win a settlement or a
verdict, so that legal representation is affordable for everyone,

CALIFORNIA'S MOST SUCCESSFUL

MILLION MILLION MILLION MILLION MILLION
Lot of Appaal et l"‘;r‘ Waraict In |'\.'_|?' Nardict In Lesandity Yeraotin \'1-"."\;r..| E M PLOYM ENT LAW FI RM
Jinfgmand Tos Felakaion [Eacsirmnation Caas Dhenriminalinn Caas [iserimsenation Case Taf iriess o Caige
e [ LEARN MORE | [ LEARN MORE | [ LEARN MORE | [ LEARN MORE |

$15.4

S14 S14 $13.6 $13.1

- MILLION MILLION MILLION MILLION MILLION

| LEARN MORE | LEARN MORE |

| LEARN MORE |

| LEARN MORE | | LEARN MORE |

TR EW

Farrgary . 20is

Faad More

Caney Logmruar.

wEETEW

Jogrernber T 3000

TYWCAT DOWDIIT ADRDPT AW DDAITMINTEQ

RECORD BREAKING
VERDICTS AND SETTLEMENTS

$311 M

LE AR

S21.7 M

¥
) 2
r\.‘ _-—

SIGN UP FOR YOUR FREE EVALUATION
Get yours before it's too latel

FULL NAME®

PHONE

MESSAGE

ILLION $26.1 MILLION

LEAESY WiJHE #

ILLION $16.6 MILLION




Shegerian & Associates

dample Designs - ...

Shegerian & Associates

PRACTICE AREAS WHO WE ARE RESULTS NEWS LOCATIONS ATTORMNEY REFFERALS

BILLIONS RECOVERED
FOR OUR CLIENTS

Los Angeles California Employment Lawyer
08% Success Rate & Record Employment Verdicts

GET YOUR FREE EVALUATION

No Fees Unless WE WIN

Wework on a contingency basis, so we will not charge you a

penny unless we take your case and win a settlement or a
verdict, so that legal representation is affordable for everyone,

CALIFORNIA'S MOST SUCCESSFUL
EMPLOYMENT LAW FIRM

WHY YOU SHOULD CHOOSE US

®

Mo Fee Guaranico
W bl 0N B Conlingarcy Bukbi - Ehans

G8% Succoss Ralo
Shagetian & AdRocihlis dislhvers @lrong

CALLUS 24/7!(332) 239-2305 ESPANOL
GET ¥OUR FREE EVALUATION

S
€D

SIGN UP FOR YOUR FREE EVALUATION

Get yours before it's too late!

BREPLE CASE RESUATS =

Rosulls That Matter
L SgL b2 Slaned i fof powir rghls

RECORD BREAKING
VERDICTS AND SETTLEMENTS

$31.1 MILLION

LEARM WOOE —

$21.7 MILLION

LEARB HORE —

$13 MILLION

et ot T { I LEARM WORE —

spebs il e s $8.8 MILLION

LEARM HORE —

$8.5 MILLION

LEARS HORE —

LOCAL POPULAR
LAW PRACTICES

" YWrongful termination in Los Angeles

Workplace discrimination in California

Retaliation in the Warkplace

247 of all employment complains io the Califoemia Tl Rights
Department wers about retalistBon due o reassting discrimination ar
requesting reasonastle accomemodations

A complaint wdth the Labor Commisskore s Cion must be filed within
ol yoar of the adverse action, Barmng Some eeceptions

OUR EMPLOYMENT

LAW PRACTICES
s b o bvow by unTairly laid off 8. Facial Discrimination

(% Muasing Hiamie Abxise

- Birth Inguries

7 Produc Liability

T Beoicpmis

VW ALL PRIACTECE AREAS —

4 Disalility Discrimination

7 Gender Discrimination
it Paligious Discrimenalbion
by SeEnyinl Ao

e Hedtile \Workplace

18] Tip Poaling

S ihiktle Blowing

e e
)
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ursisg Home Daaths
.fi.,. Seaual Harassmel
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BILLIONS RECOVERED
FOR OUR
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= o SIGN UP FOR ¥YOUR FREE EVALUATION
EVERY MINUTE, AN AMERICAN |15 SEXUALLY ABUSED., 50t yours befor I boo ot

WE WANT TO HELP. .

5 LA

Confidantial & froe coaw
evaluatian

Every minute, an American is
sexually abused. We want to help.
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'@ 2023 CA law allows some survivors with expired legal claims to

fHe & lawsult Tor & limdted times. RECORD BERATS
S155.4M S311M 526.aM

SULTS

$155.4M $33.5M

L AR MO — FARYN M
wdahabl s | (V1] 2ET-4E0

Hear From Qur Survivor Clients

*l tvm o survivor of sexuol ossouwlt, physicol essoult, and Tam a surviver of saxual ossoulf of work by o0 manager who
death threats. | was very afrold to report these Incidents. It abused their powar. The attorneys of Shegerian &
waen'T until | epoke with the lowyers ot Shegerian & Aszpciptes were able to fight for me and win my cose.
Asgocigtes that | hod the couroge to speak. No one shoulkd Survivors! Let us roise our voices against any hordships we
have to lve through these otrocities. | thank God that the may foce ot work. There ore good and trustworthy atfornays
attarneys at Shegerion & Associotes were oble to help and out there. [ arm very grotefiul for the haip that Shegerion £
defemd me.” Asgociotes provided.”

Jane Dow, Survivor

We Care For Dur Clients
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Crafting an on-brand
landing page for a new
supplement brand

&) herbal anchor

Herbal Anchor - Landing Page - Web Design




The Challenge

In a crowded supplement market, new brands struggle to gain trust and
stand out without a strong, clear, and authentic digital presence.

The Goal

Design a landing page that clearly communicates Herbal Anchor’s
natural, premium, and trustworthy brand values to engage
health-conscious users and encourage exploration.

Deliverables Tools
* Final Design * Adobe XD

Herbal Anchor -

Landing Page - Web Design

&) herbal anchor

Revitalize Your Health:

Embrace the Power of

Nutritional Excellence
with Herbal Anchor

Experience an elevated state of energy and wellness thre
Herbal Anchor. Our carefully developed items are tailore
provide inner nourishment, supporting you in attaining p
well-being and uncovering your inherent capabillities.

- ’ ' l




Final Design

Qur Services
‘5:;’ &
Personalized Nutrition Plans Virtual Consultations

(g )
=
" I\.f
, /
k
Educational Resources Community Support

stice-hissad infonmiatian and practics
narel s

Herbal Anchor - Landing Page - Web Design

2l harbal anchor

Embrace the Power of
Nutritional Excellence
with Herbal Anchor

Expin 3 welinass through

ECoi7iES i T msiren 1

We believe that
fora

Join the community

Join tha commiunity of indviduals who hove already exporionced the Be-

chenging benefits of Herbal Anchor

Subzocribe 1o Mewsistre:

Qur Products

11 18 the foundation

Qur Products

Nutritional Suppiements

Health Boosters

Functional Foods




Making product
promotion seamless
ACT0SS INDOXes

EPSON

Epson + Email Campaigns - Web Design




Built for Smooth Operation

With innovative features like dual roll capability and

The Challenge s e it

The client needed email campaigns to showcase their featured moving Wil you focus o the worktat matters.
product(s) of the month

ENGINEERED FOR gﬂf}d EPSO N

' fnamet

The Goal

Design an email campaign to boost awareness for the client’s
printer and projector line, ensuring users quickly understand
the product benefits.

Solutions for Every Sector

The SureColor T-Series blends in anywhere:

Deliverables Tools

Email Designs » Figma
Photo Manipulation * Adobe Photoshop

- . For schools and universities
Bringing every line, label, and layout

to life the way you imagined it. The SC-T3130X keeps classroom printing

cost-efficient and low-maintenance.

. . . tﬁatmmrynur nfanﬂntlyawhﬂllmritsplans'
Epson - Email Campaigns - Web Design posters, or presentations.




Sample Designs

Epson

ENBINEERED FOR QOO

Hello [name]!

Experience high performance and eco-conscious printing with

EPSON HEAT-FREE
BUSINESS INKJET
PRINTERS!

o B

A Smarter Way to Print,
A Cleaner Way to Work

Powered by Heat-Free Technology, Epson Business
Inkjet Printers consume up 1o 85% less power than
laser printers.

This significantly reduces carbon emissions and lower
enengy costs.

Speed That Keeps Up.

Volume That Delivers

Print mare in less time without sacrificing quality.

Designed to meel your business needs.
Epson Business Inkjet printers power through
high-volume prints with precision and reliabilily.

& 47

ENGINEERED FOR QOO

Hello [name]!

Bring bold visions into reality with

EPSON DIGITAL

TEXTILE PRINTERS

Delivering exceptional print quality, efficiency,
and sustainable innovation!

PRECISION THAT

 DRIVES PERFECTION

BOLD AND
ECO-FRIENDLY INKS

Epson Sumelober SC-FRSIEH provides ginking, vivid prisls psang
eco-friendly inks thad are QEKD-TEXE ECO PASSPORT certified,
Achdeve bold, eye-cateling results while kesging

things safe for everyone and the plansd!

EFFICIENCY THAT
DELIVERS EVERY TIME

et consistent. top-guality reswlts even whem time is tight.
With the Epson Surelaler HC-F11030, you get fasi,
relsable perlormance without cempromasang on excallance




Eurobel

How to choose the right color rug for your space

Meyers Printing

Inf() grap hiCS 2 Retail Sustainability: Trends, Strategies, and Packaging Tips

Manila Recruitment

3 The Hiring Funnel:
A step-by-step visual guide to successtul recruitment



How to choose the
right color rug for
your space: A Guide

HOW TO CHOOSE

The Right Rug Color
for Your Space

\
W

HOW TO CHOOSE A RUG COLO
5 Factors to Conside

o Existing color palette

fv"uLf caomplement, or contrast your

O g ¢ |mlwurr|urrl“ [H.;a i

r e Take inspiration from successful color ‘:"'i-t“

R GS + CARPETS combinations in other spac “‘q
L

Eurobel - Infographic
€) Room size and lighting

Upt for hght-colered rugs in smaller rooms o

g e g gl e n gt o S e S I el e, S eyt el e " el o i e



The Psychological Impact of Rug Colors

erieray, They evoke @ senseof 'si'rarmth and m_fr':!rt"rn |
space. Thay pair well with manms, such as dining and lving
reams, forentertaining guests

Warm Colors |
e a en e o Sl 4 WWarm colars such as red; orange; and yellow radiate !

The client aims to educate their audience on choosing the
most suitable rugs for their space by helping them evaluate
options based on key design and lifestyle factors.

HOW TO CHOOQOS
The Right Rug Color
for Your Space
Neutral Colors

"\ A GUIDE
Whites. arays. and befges In neutral tanes

Cool Colors

Cool colors ke blues, greens, and purples
corvey tranguility and serenity. These iones
creata a senseof calm, perfect tar roams wherg
vou want to relax, Uke the badraom.

The Idea

| curated and organized images that best matched the
content, ensuring each visual supported the message and

kept readers engaged. | also prioritized clarity and layout to o R e N
enhance overall readablility and user experience. s e s N

HOW TO CHOQOSE A RUG COLOR: y 5 provide 2 timeless.and tﬂ’:nﬁng:limﬁiﬂmp Their
72 ersatility makes s design el hire,
5 Factors to Consider R o e o e,

o Existing color palette

Match, complement, or contrast your

WITH YOUR INTERIOR

| HOW TO MATCH RUG COLOR |
| [

o Room size and lighting

Opt for light-colered rugs in smaller rooms to
create openness and dark-colored rugs for
larger spacas to add elegance and coziness. 5
Lighting can also impact how people perceive \-
the rug color,

Align rug colors with the style
of interior
Meutral tones complement a variety of interior
aestnetics, while bolder colars can enhance
specific designs

Deliverables Tools

Blog Banner  Adobe lllustrator
Infographic « Adobe Photoshop

Contrast rug colors for modern
and minimalist interiors

o Expected traffic and pets

Light-colared rugs in high-traffic areas might
stain more easily, while dark-colored rugs
might fade from the canstant friction. Pets also
introduce fur into them, so you may prefer a
color that can hide stray strands.

For contemporary and minimalist interiors, go the
ocpposite route to add visual interest and depth. A
pop of colar against a neutral backdrop can be a
stylish statement:

o Coordinate with dominant hues

Identify the dominant calors in your roam, such as
those in furniture or wall paint. The rug color can
then harmonize with or contrast these existing hues.

o Patterns and style

If vour space already has wallpaper or
upholstery with bold patterns, a solid-colored
rug with the same gesthetic can help avoid
visual overload. Conversealy, a2 patterned rug

E u rO bel ¢ I nfog ra p h i C can introduce texture and interestto a2 mare

subdued setting

l‘ﬁ "

o Consider the textures

& rug with a similar texture to your furniture and
decor elements can create a cohesive look,
Contrasting textures add depth and intrigue.

o Play with patterns

If wvour interior already featuras patterns, opt for a
solid-colered or abstract rug to avoid overwhelming
the space. Conversely, a patterned rug can bring
flair to a monochromatic setting.




Retail Sustainability:

Trends, Strategies,
and Packaging Tips

P MEYERS

Meyers Printing - Infographic

Retail Sustainability

TRENDS, STRATEGIES, AMD
PACKAGING TIFS

The ra2
coptrib

tail supply chain
Jutes to

Plastic packaging 18
responsible for

of plastic waste

of greenhouse gas
emissions globally




The Challenge

The client aimed to communicate complex sustainability
trends and strategies in packaging to a wide audience
while keeping the content engaging and easy to follow.

The Idea

The assets chosen were carefully chosen and made to fit
the text provided and | structured the layout of each
sections based on it.

Tools

« Adobe lllustrator
« Adobe Photoshop

Deliverables

» Blog Banner
* Infographic

Plastic packaging s
responsible far

40%

of plastic waste

£243%
of shoppers

are willing 1o support brands
wilk sustaimability praclices

75%

Retail Sustainability

TRENDS, STRATEGIES, AND
PACKAGING TIPS

The retail supgly chain
contributes 1o

25%

of greenhouse gas
emissions globally

4 .- o
e ";ﬁfﬁ‘n oL
’ = =
e,
i .

T
7 7%

ottribute the responsibility
for sustarabilily (o retailers

I
|
|
| of customers
|
|
I
|

Best Practices for
Sustainable
Retail Operations

= - -

i ad’

Implement e & \

resale programs 0 ¥ ' |
Hecselling seconc-hano L% h o
pradost s redncss wante, LY *if

slowing retsilers tatsp & i f""
mter the growing msrket of e
second-hand shappars.
Engage with
the community

Fa rh‘l.:rlrl,:; skl siastainalsl s
subpiErs and manufaciurers
irnpreiss Chee sl iy chaim's
eco-Triendlinass end addrassas
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=ocial responsibility

Educate consumers

2‘ / Infarmiing consusmisrs shalit
4

theaeaiogicsl pdct of
their punchasing decisions
Tay sireny Ien CUsTo e
SUpZOriand encourage
fepae] iy

Sustainable Retail
Packaging Strategies |,

Leverage eco-friendly materials
Recyeled paper, nigaegtacabie plastics, and
atfies ecn-ffjendly pockagirg cause i
grwvirceiserie: farm They glso Have the patants|

of organizations

nGreased ther sustainalslity Sustainable products hold &

I
I
I

investments in20z2 tor ireil@sty,
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| market share in 2022 L T B,
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Rush - Infographic | : oo, SR .
g p | i ) Use minimalist packaging designs
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THE HIRING FUNNEL:

The Hiring Funnel:

Astep-by-step visual e
guide to successtul Y. Y
recruitment

WHAT IS A HIRING FUNNEL?

How to Optimize It For
Successful Recruitment

A hiring funnel is a structured process that filters
candidates from sourcing to onboarding.
MANILA
@ RECRU ITM ENT With specific optimization tactics, it can attract top
talent, improve evaluations, and enhance retention.

Manila Recruitment - Infographic




The Challenge

To make a step-by-step hiring funnel guide easier to
understand and more engaging for recruiters and hiring
managers.

The Idea

| wanted the infographic to be relatable and easy to digest
where it's also engaging to look at. Since there is resumes
used during recruitment, | chose that along with other
similar assets to support the text provided. To make it
engaging at the lowest part of the infographic, using a
funnel also felt fitting as it's presented as stages too.

Deliverables Tools

« Adobe lllustrator
« Adobe Photoshop

» Blog Banner
» Infographic

Rush - Infographic

THE HIRING FUNNEL:

A Step-by-Step Visual Guide to
Successful Recruitment

WHAT IS A HIRING FUNNEL?

How to Optimize It For |
Successful Recruitment |

A hiring funnel is a structured process that filters
candidates from sourcing to onboarding. |

With specific optimization tactics, it can attract top |
talent, improve evaluations, and enhance retantion.

8 REASONS

To Follow a Well-Structured
Recruitment Funnel

|

™ @ seass

& -

= )
Organizes the hiring Improves candidate
process quality
A recruitment funnel breaks down Stop wasting time on bad fits
hiring into clear steps to ansura —a hiring funnel lets you assess

efficiency and faster placements skills, experience, and culture fit at
every stage to hire the right people.

Reduces Enhances candidate
time-to-hire experience

not and achieve you; desired 'br‘lng the best talent so you can
results. focus on what works.

‘ (
Increases hiring Facilitates continuous
efficiency improvement
Less mundane work means more Hiring trends change—your
hiring. Automated tasks let you process should, too. A structured
spend time on actual funnel helps you stay ahead and

conversations with prospects. hire only the best.

\_ _
>

6 KEY STAGES

Of The Hiring Funnel

Attractlon (Awareness & Interest)

Before candidates apply, they need to
know who you are. Strong employer
branding, clear job posts, and social
media outreach create awareness and
spark interest in your company.

Engagement
(Bullding Interest & Encouraging Applications)

Once candidatas are interested, make it easy for them
to apply. Clear instructions and quick responses keep
them engaged and motivated to join your team.

Screening
(Evaluating Sultabllity)

Al tools, skill tests, and structured reviews speed up the
screening process 5o that only the most qualified move forward
without compromising guality.

Interviewing
[Assessing Culture Fit & Skillset)

interviews should confirm both skills and cultural fit. A streamlined
process keeps candidates engaged and ensures you don't lose top
talent to long delays.

STAGE 4

Selection
(Converting Candldates to Employees)

STAGE & A prompt, well-structured offer reassures candidates of their value and
prevents them from accepting other opportunities.

Hiring & Onboarding
(Ensuring Success & Longevity)

A strong onboarding experience sets employees up for success. When you
provide training and mentorship, you help new hires adapt quickly and increase
retention and long-term growth.

STAGE 6



RCBC Credit

. |  Creating engaging digital banners to highlight flexible
DlSplay Ad,S payment solutions

PPC Banners Veritas Pay
. Highlighting the benefits of the brand's POS solution



Creating engaging digital
banners to highlight
flexible payment
solutions

RCBC Credit - Display Ads




The Chaﬂenge :E?;E:Eiaiﬂn PAY LATER

PAY ANYONE WITH YOUR
to simplify a complex financial offering into easy-to-digest AT 0% INSTALLMENT RCB_C CREDIT _CARD
. . ) o ) ) FOR UP TO 36 MONTHS Use UnliPay to pay your rent, _
visuals while maintaining brand consistency, visual appeal, & / tuition, e-purchases, and more.
. . APPLY NOW s
and message clarity across different use cases from /&
lifestyle spending to essential purchases. E

The Idea

Each layout was optimized for readability, strong visual
hierarchy, and emotional relatability, with a clear CTA and
consistent use of the RCBC branding system.

e
- g

: (L5} ' I‘::.;;I ,’
NVENEEUNLIMITED S y
WVENEEONIMITEDTY o

No need to wait,

The Result PAY IN

The campaign successfully communicated key benefits in 0% INSTALLMENT

under 5 seconds of visual engagement, driving clarity and FOR UP TO 36 MONTHS
conversion for both new and existing credit card users. | " i

APPLY NOW

Py Rl | -
BIVERIEE UNLIMITED_‘

RCBC Credit - Display Ads



<P VeritasPay

Highlighting the benefits
of the brand’s POS rod ofiel

{ checkouts that
SOIUUOH drive customers
away?

Make the
change with

OnePOS

Learn More

Veritas Pay - Display Ads



The Challenge

To communicate the technical benefits of their products in
a simple and relatable way for business owners.

The Idea

To have a similar look and feel for the banners to be
consistent with the branding and create a cohesive and
professional campaign that reinforces the brand'’s identity.

The Result

By using clear, benefit-driven messaging and relatable
Imagery, the ads effectively highlighted the value of their
product, making it easy for the target audience to
understand and consider.

Veritas Pay - Display Ads

& VeritasPay <% VeritasPay

No more downtime or lost revenue
- just uninterrupted business
success with ExpressPOS

Learn More >>

Tired of slow
checkouts that
drive customers
away?

Make the
change with

OnePOS

Learn More

No more downtime or lost revenue

- just uninterrupted
business success
with ExpressPOS

Learn More >»>




Shegerian & Associates
. ” | Creating a professional social media campaign to
SOClal Me dla highlight the brand’s expertise
Banners R

Boosting sales through social media campaign



Creating a professional
URY VERDICT

social media campaignto PR
hlghhght the brand,s DISCRIMINATION

HENRY V MENZIES AVIATIO

expertise

Shegerian & Associates

Shegerian & Associates




The Challenge

To create a consistent, professional visual identity that
could be used for various types of content.

The Idea

| used consistent color, typography and strong visual
hierarchy, allowing for easy consumption of different
content types.

The Result

Positioned the brand as a credible and professional firm
where it effectively built trust and showcased the firm'’s
expertise to its social media audience.

Shegerian & Associates

HAPPY INDEPENDENCE DAY
FROM ALL OF US AT

Shegerian & Associates

Daily Journal

1OP WOMEN LAWYERS

2024

MAHRU MADJIDI

Shegerian & Associates

JURY VERDICT

AMOUNT: TBD

DISCRIMINATION

HENRY V MENZIES AVIATION

Melineh Jingozian

Justin Shegerian

&

Mark Lim




Boosting sales through

: . - HAVE THE
social media campaign BEST BIRTHDA

WITiH US

% SWEET SLICE

Sweet Slice - Social Media Banners




The Challenge

To create a campaign that would not only showcase their
delicious cakes but also clearly communicate special
promotions and the convenience of their online ordering
service.

The Idea

| stuck with a clean and simple layout to communicate
promotions and services clearly. Ad designs were varied to
serve different purposes, from direct sales offers to online
ordering announcements.

The Result

The campaign successfully captured the essence of the
Sweet Slice brand, making their cakes look irresistible.

Sweet Slice - Social Media Banners

BUY 1 TAKE 1

Try the best of both worlds!




Build with me

</ reahespino.work@gmail.com

in] linkedin.com/in/reahespino/
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